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Leading Door Hardware and Digital Locking Solutions Brand Dorset m
Unveils its First 360 degrees Campaign ‘every door deserves a Dorset’

By Prabhat
W #ashish Khazanchi, 20igial Locking Solutions, First 350 degrees paign ‘every door deserves a Dorsel, #Leading Doaor ware, #5guraih Bansal, #Takshay Bansal

YecWieHack Raises 26 Million Euros 1o Accalerate 1t
Growth and Interaticnal Expansion

Gurugram - 14 May 2024: India's leading consumer-oriented company specializng in door hardware and digital locking selutions, Dorset has unveiled its first campaign after over
two and a half decades of successful operations in India. A beaufifully crafied emetionally packed film that is scheduled 1o take the ATL route later this week ts the deap-rooted Power Integrations Reva Up Motor-Dimve Offering
sthos of brand Dorset of being insightful and canng, the hallmarks that it stands far With BridgeSwich-2 BLDC 1C Family
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Designed on the theme ‘every door deserves a Dorsat', Campaign Link: it
o its

Ilyouty be CMgXEcOuRo?eature=shared showcases charshed memories and feelings for the famiby

members and avokas emalions

G including hamenwners! home buyers, archilects, and developers. Thia brand taam had
ingights derived from those transiated into the campaign

nas of engagemants with the homeownars and

“ Speaking on the launch of Dorset's new campaign, Sauraixh Bansal, Joint Managing Director, Dorset Group said, *I am thrilied 1o unvel!
a vislon that rranscends mere construction. Each home that gets censtructed harbours a story rich with memories, dreams, and aspirations. Ar Dorser,

we beifeve, thar every door is not just an bura 10 F pliomizing the chi and allure of your abode, Our
campaign resonates with the befief that ‘every door deserves a Dorser,” ing our dedication 1o ing your home's safety, security, and
soul.”

The campagn has been aligned to take a 360-degree route with TV commercials, digital cutreach, cinemas, and retad. Its amplfication on digital has already been initiated.

“ Sharing his feelings on the launch of Dorset’s new campaign, Takshay Bansal, Joint Managing Director, Dorset Group said, "At

Dorser, we contnually strive 1o push the b o of whar's | le, leveraging the latest gy and e deliver

h It superior prod; . In this journey, we continue 10 engage with our eustomers and besides the functionality aspects, there s a vibe of

feelings and emorions. Precisely, thar b our fuel for ions and that's why our campaign resonates with the belief thar ‘every door deserves

3 Dorset.’ It's not just about providing doors; it's about delivering unparalieled quality, refiability, and innovation that exceed our customers’
expectations.,”
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deserves a
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The campaian has been concepiualzed by dynamic and versatile advertising Industry velarans Ashish Khazanchi, Managing Director, Enormous, and directad by renowned
director Pr

ash Varma and his team at Nirvana Films. Tha campaign amotes a deaper sense of amolion

“ Sharing his views, Ashish Khazanchi, Managing Director, Enormous, sald, “The fdea of security has gone beyond the idea of mere protection.
The customer seeks beyond the ratfenal from who they trust with thelr security. An idea of preservation of a way of iife and of preservation of things
that are important beyond just the prices tags that exist on them. What people value is not mere things but parts of their lives and memories, invested in
those things. We wanted to bring it alive through a campaign built around this idea. Every home deserves a Dorser.”

Dorsal 15 one of the leading gobal manuf:

“turers of door hardware, Incking machanism, and Kichen and fuiniture TRgS 1S e 1st Indian Deor Hardware Company with an Eco.
Friendly Trichldroethylene Frea Cleaning Process. The arganization has 52 designs and 11 patents registered bl date making it one of the most dynamic and fastest mark to
company in Indiz.
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YesWeHack Raises 26 Million Power Integrations Revs Up Seibu Ikebukuro Main Store Larissa D'Sa Bags The National
Euros to Accelerate Its Growth... Motor-Drive Offering With... Slated for Summer 2025 Grand... Geographic Travel Series Titled...
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